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There’s no doubt about it: for Birimian, the 21st century exemplifies the time of 
a sovereign Africa, animated by a willingness to go beyond the wounds of the 
past and to open to the world. To get there, I am persuaded that it is necessary 
to anchor this new story in what we have that is the most precious: our culture 
and our creativity. In this area, Europe and Africa can bring to each other an 
invaluable level of support. 

Indeed, in spite of its extraordinary vitality, the creative uniqueness of Africa, 
which I have renamed « the African creative exception », is in danger: lack 
of financial means, lack of infrastructure, limited production capacities, 
transition to scale impeded by fragile distribution networks… African designers 
must overcome so many more obstacles than their peers advancing on the 
international design scene.

It is precisely for this reason that Paris, the world’s leading capital of Fashion 
& Luxury, strong in its own cultural exception and naturally linked to Africa 
through its diaspora whose dynamism has nothing more to prove, can have a 
role to play. 

This is a much more strategic challenge than it is for the other major centers 
of European design like London or Milan, which already lay claim to a more inclusive approach, centered on the 
diversity within their creative spheres. In this “quest for Africa”, the prize will thus go to the creative center which 
knows how to define the approach that is most adapted to the specificities, conditions and needs of the young 
creative African design vanguard. 

Birimian is offering a fantastic opportunity for access to the African creative scene, and is allowing for the discovery 
of the reality of it in an approach that is both supportive and flexible by avoiding any risks of cultural appropriation. 
This is precisely the objective of the two strategic partnerships concluded by Birimian with the Institut Français de la 
Mode (IFM) and WSN. 

The Accelerator created with IFM will allow emerging brands of African heritage to benefit from personalized 
support, dispensed by a network of experts and mentors from the international creative scene. We will also support 
them by investments or advice services in development and growth. 

On the other hand, the partnership with WSN will allow for African brands to be and to be known on the international 
scene. In particular, the partnership will offer privileged access to buyers and key distribution decision-makers of 
the fashion and ready-to-wear industry. 

By doing this, Birimian is aiming to contribute to the rewriting of the partnership between African and Europe 
through the cultural and design prism, even to the point of permanently changing the image of our continent. 

We are delighted to be associated with IFM and WSN through these two partnerships offering unprecedented 
perspectives for the African and international creative scenes and which without a doubt will be permanent 
creators of value for our continent. 

EDITORIAL

Laureen Kouassi-Olsson
FOUNDER AND 
CEO OF BIRIMIAN 

A DUAL VALUE-CREATING PARTNERSHIP 
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AN INNOVATIVE ACCELERATOR PROGRAM 
IN PARTNERSHIP WITH IFM
Launched in June, 2021, the IFM-Birimian 
Accelerator x Africa is committed to a long-
term dynamic dedicated to the blossoming of 
emerging brands of African heritage. 

In partnership with the Institut Français de la 
Mode, the Accelerator aims to support and 
valorize 10 emerging brands drawing inspiration 
from African heritage, from the continent or 
from the diaspora, selected for their talent, their 
uniqueness and their potential by a creative 
committee composed of experts from the 
international design scene. 

The objective of the IFM-Birimian Accelerator 
x Africa program consists in showcasing the 
creativity and the talents of the African continent. 
It is about giving to these brands the necessary 
tools to support their growth, access to an 
ecosystem of professionals, to decision-makers 
from the international design scene, to physical 
and digital distribution networks and to 
encourage the authenticity of approaches. 

The young creative brands selected will be offered 
personalized support for the development of 
their business by a dedicated team expert in 
the principal areas which a young creative brand 
requires:  

D Definition of a brand platform 

D Strengthening of the creative process 

D Targeting of a pertinent audience 

D Definition of a coherent marketing strategy 

D Planning and structuring of collections 

D Distribution strategy 

D Communication policy 

D Digital presence and strategy 

D Financial guidance

THROUGH THIS PARTNERSHIP, 
BIRIMIAN WILL OFFER THE BRANDS IT 
SUPPORTS ACCESS TO THE IFM’S FASHION 
ENTREPRENEURSHIP CENTER 

The Fashion Entrepreneurship Center’s mission 
is to bring together and animate the IFM’s 
community of entrepreneurs; to connect 
entrepreneurs with the IFM’s global ecosystem; 
to promote creative, innovative and sustainable 
entrepreneurship; and to centralize resources/
information to share with as many people as 
possible. 
Within this framework, the Fashion Entrepre-
neurship Center organises collective training 
sessions on the fundamentals of fashion entre-
preneurship. 

These sessions are given weekly in 2-hour mo-
dules, in evening classes and accessible for the 
most part by videoconference. Topics include:

D Managing an entrepreneurial project 

    from idea to launch

D Creating a brand from scratch

D New business models and launch strategies

D How to identify your target and market

D Introduction to digital marketing 

    (SEO, SEA, social media, growth hacking...)

D Legal and juridical issues

D How to pitch a project

D Business plan (introduction)

D How to finance your project

D Key issues in sustainable fashion

D Fashion Tech and innovations

The brands supported by Birimian through 
its activities will be able to benefit from these 
resources subject to the conditions stipulated 
by IFM.

A DUAL PARTNERSHIP FOR THE BLOSSOMING 
AND THE INFLUENCE OF DESIGNERS
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CRITERIA AND SELECTION PROCESS

The brands will be selected based on a call for 
applications. Birimian and IFM will carry out 
an initial screening based on the applications 
received. The main selection criteria are as 
follows: 

F A label that has existed for 
    at least three commercial seasons 

F Annual sales revenue of more than 
    50,000 USD before taxes 

F An early reputation measured by influencers, 
    media presence on social networks... 

F Having already established a team, 
    dealing with sales & marketing topics  

F Creative talent and drive to move forward  

Considering the entrepreneurs background 
diversity, the program will be delivered in English.  

The brands selected by Birimian and IFM based 
on individual interviews will then be presented 
to a Creative Board, which will collegially select 
the 10 brands. 

SELECTION & CREATIVE  BOARD

F IMANE AYISSI 
    Designer

F SERGE CARREIRA
    In charge of emerging brands initiative 
    at the Fédération de la Haute Couture 
    et de la Mode  

F GEOFFROY DE LA BOURDONNAYE 
    Executive Chairman for Unicef  

F THOMAS DELATTRE
    Director of Entrepreneurial Programs, IFM

F PRISCILLA JOKHOO 
    French Federation of Women’s Ready-to-Wear

F LAUREEN KOUASSI-OLSSON
    CEO, Birimian

F FRÉDÉRIC MAUS
    CEO, WSN

F STÉPHANIE MOROU
Executive Director, Francis Kurkdjian     
Endowment Fund (LVMH) 
  

F LEYLA NERI
    Head of Master Arts in Fashion Design IFM

F VALENTIN PÉREZ
    Fashion journalist M le Mag from Le Monde

F PATRICIA ROMATET
    Expert consultant in support of creative labels

F MOSSI TRAORÉ 
    Designer, Mossi

F PEPJIN VAN EEDEN

    Consultant, Co-founder 
    and former CEO of Marine Serre

THE CREATIVE BOARD 
WILL BE COMPOSED OF 
THE FOLLOWING MEMBERS:

55
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Created on the basis of a complementarity 
between collective training/exchange meetings 
and an individual and personalized support, 
the first edition of the IFM-Birimian Accelera-
tor x Africa program will occur over a 10-month 
period beginning in September, 2021, with the 
first group of designers. 

It will start by a Parisian experience of 10 days, 
which will allow the brands to be immersed in 
the contemporary design scene and its luxury 
codes, with a program unfolding the entire value 
chain of the development of a fashion product, 
from inspiration to distribution. 

This immersion in the world’s fashion capital 
includes meetings with key decision-makers 
of the ecosystem of the international creative 
scene, key exclusive visits highlighting the French 
cultural exception (visits to production and 
manufacturing workshops, private apartments 
and luxury houses showrooms), and  meetings 
with buyers of Parisian renowned department 
stores. 

During the first phase, each brand will be subject 
to a 360-degree brand diagnosis to identify 
their strengths, weaknesses and needs in order 

to define a customized brand growth strategy 
and action plan. This strategy will lead to a 
support program personalised for each brand, 
ensured by a group of experts and reinforced 
by a network of mentors who will monitor each 
brand throughout the program. 

At the end of this Parisian week, the designers 
will depart to their respective home bases 
and will be supported by a network of experts 
and mentors throughout the duration of the 
program. 

The program will conclude with a Parisian week 
during June 2022 Fashion Week, which will offer 
exhibit opportunities (DROP event by WSN) 
and opportunities for connection with the key 
decision-makers of the ecosystem. 

At the end of the program, Birimian will support 
the brands with financial investments or brand 
development services based on their specific 
situations. 

CONTENT AND SEQUENCE OF THE ACCELERATOR PROGRAM
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10 BRANDS SUPPORTED FOR 10 MONTHS

FROM 
JUNE

TO AUGUST 
2021

ADMISSION 
PHASE
OPENING OF 
APPLICATIONS: 
MONDAY, JUNE 28, 2021 

CLOSE OF APPLICATIONS: 
AUGUST 31, 2021

SEPTEMBER 
2021

LAUNCH OF THE 
PROGRAM

MEETINGS & DIAGNOSIS 
DURING AN IMMERSIVE 
EXPERIENCE IN PARIS

FROM 
SEPTEMBER 

2021 
TO JUNE 

2022

SUPPORT 
PHASE

MENTORING,
INDIVIDUAL COACHING
& GROUP TRAINING

END 
OF JUNE -
JULY 2022

CLOSURE 
OF THE 
PROGRAM

ACTION PLAN 
AND FINAL 
REVIEW IN PARIS

CALL  FOR APPLICATION :
HTTPS://BIRIMIANVENTURES.COM/IFM-BIRIMIAN-

ACCELERATOR-X-AFRICA/

https://birimianventures.com/IFM-BIRIMIAN-ACCELERATOR-X-AFRICA/
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A COMPLEMENTARY PARTNERSHIP
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SUPPORTING THE DEVELOPMENT 
OF AFRICAN DESIGNERS

WSN, organizer of events for international 
fashion professionals for more than 30 years, 
has as its mission the promotion of emerging and 
independent creative brands. 
The partnership concluded between Birimian and 
WSN complements the IFM-Birimian Accelerator 
x Africa program by strengthening the visibility of 
African brands and expanding their international 
distribution opportunities.  

Birimian and WSN are planning, as part of the 
acceleration programme launched with IFM, to 
organise events on the fringes of the Parisian 
Market Week and Fashion Week to highlight 
the brands that are part of the IFM-Birimian 
Accelerator program. 
The partnership between WSN and Birimian will 
not be limited to the Accelerator program brands 
and may thus offer distribution opportunities 
to a wider range of emerging brands from the 
continent and its diaspora.

The WSN-Birimian partnership is based on four 
axes: 

F IDENTIFICATION OF EMERGING BRANDS

F PARTICIPATION OF SELECTED BRANDS 
    IN EVENTS ORGANIZED BY WSN 
    AND BRINGING TOGETHER MAJOR 
    DECISION-MAKERS IN SELECTIVE 
    DISTRIBUTION ON 
    AN INTERNATIONAL SCALE

F INCUBATION AND COMMERCIAL 
    DEVELOPMENT OF THE PANEL 
    OF BRANDS SUPPORTED BY BIRIMIAN

F ORGANIZATION OF EVENTS 
    FOR THE PROMOTION 
    OF AFRICAN CREATIVITY 
    AND OF ITS KNOWHOW

WITH WSN, BIRIMIAN OFFERS 
TO ITS BRANDS UNPRECEDENT ACCESS 
TO INTERNATIONAL NETWORKS
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At the forefront of trends, WSN events are 
designed to present a map of international 
fashion designers. The calendar of events is 
marked by four significant time highlights:  

MARKET WEEK: JANUARY AND SEPTEMBER

In January and September, WHO’S NEXT 
introduces ready-to-wear, accessories, beauty 
and lifestyle with IMPACT, a collection of 
initiatives promoting ecological and solidarity 
transitions, and with TRAFFIC, an event 
dedicated to solutions and innovations for 
distributors and fashion brands. 

FASHION WEEK – MARCH AND OCTOBER

In the middle of the Jardin des Tuileries, 
during Paris Fashion Week, in March and in 
October, PREMIERE CLASSE introduces fashion 
accessories accompanied by a selection of 
ready-to-wear, beauty and lifestyle brands. 

A COMPLEMENTARY PARTNERSHIP

CAPACITY BUILDING 
EXPERTISE AND KNOW-HOW

ENTREPRENEURSHIP

INVESTMENTS
STRATEGIC AND 

OPERATIONAL SUPPORT 
BRAND DEVELOPMENT SERVICES

VISIBILITY
EXPOSITION
MARKETING 

AND DISTRIBUTION

SUPPORTING THE DEVELOPMENT 
OF AFRICAN DESIGNERS

B I R I M I A N
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OUR ORIGINS
BIRIMIAN IS ONE OF THE MOST IMPORTANT SOURCES 
OF GOLD AND DIAMONDS IN AFRICA

Birimian’s origins stem from a paradox: while more than 50% of dia-
monds and gold sold internationally come from Africa, most of the 
value is captured outside the continent reflecting how little local 
communities benefit from their contribution.
Like in the extractive industries, Africa is rich in talent, ingenuity, 
and creativity. African designers and creatives are another form of 
rough diamonds who with the aid of 
financial, strategic and operational 
support will propel internationally 
and shine globally.

OUR MISSION 

To transform our continent’s creatives into powerful entrepreneurs, 
sustainable enterprises and brands generating long-term value 
for the continent.

OUR VISION: BECOMING THE REFERENCE 
INSTITUTIONAL PARTNER DEDICATED 
TO AFRICAN CREATIVES AND DESIGNERS
 
Our unique selling proposition is our ability to connect talented 
African designers taking their roots and inspiration from the 
continent with key strategic stakeholders in the global fashion 
and creative scene. 
We have built a support network of experts with significant track 
records in sustainable value creation working with independent 
labels and international brands. 
Through our rich and unique network, our brands will benefit 
from long-term opportunities for expansion (collaboration, 
distribution, exposure, access to key industry events etc.) 
Birimian aims to accelerate the emergence of African inspired 
designers on the international scene by positioning itself as their 
key strategic partner in 4 segments:

ABOUT BIRIMIAN

DEVELOPMENT
Strategic and operational 
support of brands wishing to 
rely on an institutional partner, 
not necessarily an investor, 
to sustain its regional and 
international growth.

TRAINING, COACHING 
AND CAPACITY BUILDING 
complementary to our 
development and investment 
activities, training programs 
designed for our brands 
in collaboration with 
Institut Français de la Mode, 
our key strategic partner.

INVESTMENT
Incubation, acceleration, 
capital growth 
in heritage brands.

BIRIMIAN’S AMBITION 
IS TO SUPPORT BRANDS 
WITH A SIGNIFICANT UPSIDE 
POTENTIAL THROUGH 
THREE LEVELS:

1

2

3

10

FASHION 
& APPAREL ACCESSORIES BEAUTY 

& COSMETICS GOURMET
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ABOUT BIRIMIAN

The African continent currently experiences, 
in the Luxury and Premium industries, the 
technological leapfrogging observed in other 
sectors. 

African brands leverage social media and 
other digital tools to promote and distribute 
their creations due to the significant structural 
constraints they face to expand. Digital has 
brought them to the global scene. 
 
Despite their increasing international visibility, 
African heritage luxury and premium brands’ 
upside potential is hampered by a scarce access 

to finance, limited production capacities and their 
exclusion from the international value chain. 
 
Birimian speaks to brands that carry in their DNA 
and identity the culture, tradition and history of 
the African continent, whose cultural heritage 
is sublimated in its diversity and adapted to 
modern and contemporary codes.
 
Digital Native Vertical Brands (“DNVBs”) are 
hence at the heart of Birimian’s mission and 
strategy, putting emphasis on an hybrid and 
“phygital” expansion model to support designers 
to access global markets.

AT THE CORE OF OUR STRATEGY: 
OUR BRANDS’ SUSTAINABLE EQUITY VALUE ENHANCEMENT

BIRIMIAN’S OBJECTIVES ARE TO PROVIDE SUPPORT THROUGH : 

Incubation 
with seed funding 

(30K€-70K€): 
10 brands 
by 2024

Acceleration 
(75K€-500K€): 

10 brands 
by 2024

Growth 
(600K€-3M€): 

30 brands 
by 2024

Growth 
(600K€-3M€): 

30 brands 
by 2024

Development 
advice:

10 brands 
supported 
annually

11



ABOUT IFM & WSN

Institut Français de la Mode is a higher education 
institution, a training center for apprentices, a 
provider of executive education, as well as a 
center of expertise for the textiles, fashion and 
luxury industries. 
It offers 16 educational programs at vocational, 
Bachelor, Master, Executive MBA and doctorate 
levels, which prepare students for all the 
professions in the fashion industry in the fields 
of management, design and craftsmanship. 
Based in the heart of Paris on a new 9,000 m² 
campus, Institut Français de la Mode welcomes 
more than 1,000 students of some fifty 
nationalities - managers, designers, technicians, 
entrepreneurs - encouraging meetings, 
collaborations and cultural effervescence. 
Institut Français de la Mode is a member of 
HESAM Université, of the Conférence des 

WSN Development has been organising 
professional fashion trade shows in Paris for 
professionals, especially brands and distributors.

WHO’S NEXT, in January and September, 
presents ready-to-wear, accessories, beauty and 
lifestyle alongside IMPACT that bring together 
initiatives promoting the sustainable transition, 
and TRAFFIC, the event dedicated to solutions 
and innovations for distributors and brands. 

During the Paris Fashion Week in March and 
October, PREMIERE CLASSE presents fashion 
accessories alongside a fine ready-to-wear 
selection. 

www.whosnext.com

Grandes Ecoles and of the International 
Foundation of Fashion Technology Institutes 
(IFFTI). It is supported by the French Ministry of 
Economy. It is recognized by the French Ministry 
of Higher Education. 

www.ifmparis.fr/en
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INSTITUT FRANÇAIS DE LA MODE
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CHRISTIE BROWN
Founded in 2008 by Aisha Obuobi, Christie 
Brown is one of Ghana’s most distinctive luxury 
houses and is a truly neo-African fashion brand.
 
Over the past decade, Christie Brown has been 
at the forefront of the premium fashion scene 
in Ghana, redefining the boundaries of what 
was considered possible in the women’s ready-
to-wear market.
 
Through an active digital marketing strategy, 
Christie Brown has gained international 
recognition with American icons such as 
Beyoncé and Alicia Keys.

LOZA 
MALÉOMBHO
Born in Brazil and raised in Côte d’Ivoire and 
the United States, Loza graduated from the 
University of the Arts in Philadelphia. After 
completing her studies, she began her career 
as a fashion designer in New York at Zara, 
Diesel, and then Bloomingdale with designers 
Jill Stuart, Yigal Azrouël and Cynthia Rowley. In 
2009, she founded a fashion brand under her 
own name in Ivory Coast.
 
Celebrated by international fashion professionals, 
selected in the first list of Vogue Talents (Vogue 
Italy), she was ranked 7th by Forbes Africa on 
the list of the 30 most promising young African 
entrepreneurs under 30. She also dressed 
Beyonce’s dancers in one of her videos and is 
one of Solange Knowles’s favourite designers.

BRANDS SUPPORTED BY BIRIMIAN
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SIMONE & ELISE
Simone Sidibé and Gina Kakou-Marceau, two 
friends combine their passion for fashion and 
the arts to create Simone & Elise in 2017.
 
The luxury ready-to-wear brand, which celebrates 
sophisticated and elegant women, was inspired 
by former Ivorian first lady Marie-Thérèse 
Houphouët-Boigny known as the ‘black Jackie 
Kennedy’ in the post-independence years. 
Their designs have been popularized on social 
media. 
 
Simone & Elise has a showroom in Abidjan and is 
present in the major African capitals (Libreville, 
Dakar, Accra, Pointe-Noire). 

YEBA
Founded in 2015, Yeba is the first contemporary 
accessories brand of African heritage to break 
into the luxury handbag sector.
 
Yeba designs modern and timeless essentials, 
high quality handbags drawing inspiration from 
both the modern aesthetic and Yeba’s African 
heritage from Benin. A perfect balance between 
modernity and tradition, Yeba handbags are 
handmade in Italy. 
 
Yeba, the founder, believes that every woman 
has a true inner talent. Bearing the name «Yeba» 
is simply wearing an invisible crown - a crown 
of power transmitted by a long line of strong 
women. Yeba means «one who is born to fulfil 
her destiny». It is a mindset, a philosophy, a spirit.     
A legacy. 

BRANDS SUPPORTED BY BIRIMIAN
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PRESS CONTACTS

WSN 

Claire Dupuy 
Communication manager 
+33 (0)1 40 13 74 74 
c.dupuy@wsn.community  

 
INSTITUT FRANÇAIS DE LA MODE 

Delphine Wharmby 
Marketing & Communications Director 
International Partnerships Director 
+33 (0)1 70 38 89 89 
communication@ifmparis.fr

 
BIRIMIAN 

Nicolas Teisserenc  
Poinciana 
nicolas@poinciana.co  
+33 (0)6 18 09 66 90 

WWW.BIRIMIANVENTURES.COM




